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This leaflet concerns the implementation of the display ban of 
tobacco products, as foreseen in the revised Law of January 24, 
1977. 
This leaflet is aimed at establishments targeted by this measure.
The ban on the display of tobacco products will enter into force 
April 1st, 2025.

Legal disposition

The ban on displaying tobacco 
products is stated in Article 7 § 3 
of the Law of 24/01/1977: 
 “Art. 7 § 3.Tobacco products may not 
be displayed at and in points of sale.” 
 This provision comes into force on 
April 1, 2025. 

As a reminder, the ban on tobacco 
advertising is stated in Article 7, 
§2bis, 1° of the same Law: 
“It is prohibited to advertise and spon-
sor tobacco, tobacco-based products 
and similar products, hereinafter re-
ferred to as tobacco products.
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 Advertising and sponsorship are con-
sidered to be any communication or 
act aimed directly or indirectly at pro-
moting sales, regardless of the place, 
means of communication used or tech-
niques employed.”
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To whom does  
the ban apply?

Which products are 
covered under the ban 
on displaying tobacco 
products (“display ban”)?

To all outlets selling tobacco prod-
ucts: newsagents, supermarkets, spe-
cialised shops, day and night shops, 
petrol stations, kiosks, duty-free 
shops etc. 

The ban does not apply to whole-
salers. 

However, shops that are both retail 
and wholesale (e.g. Cash and carry,...) 
are covered by the ban. 

In short, this ban applies to all 
(local) outlets (points of sale) ac-
cessible to private customers/the 
public.

tobacco-based products: 
• cigarettes
• rolling tobacco
• pipe tobacco
• water pipe tobacco
• cigars and cigarillos
• chewing tobacco
• snuff
• novel tobacco products… 

and similar products:
• herbal products for smoking
• electronic cigarettes
• e-liquids with and without nicotine
• devices
• hookahs
• pipes
• filters
• tubes
• cigarette papers…

What does the display  
ban entail?

The display ban means that tobacco 
products may no longer be visible 
inside or outside outlets.

Exception: a tobacco product may 
be presented at the direct and spe-
cific request of a customer (of legal 
age). The retailer must ensure that 

only the products requested by the 
customer are presented and that all 
products not purchased are stored 
in the storage cabinet before com-
pleting the sale.

In practice:
A �Retailers can put tobacco products 

in cabinets, in drawers, in closed 
containers under or beneath the 
counter, behind curtains or sliding 
doors, behind opaque glass, etc. 
Products can therefore no lon-
ger be displayed in shop win-
dows.

B �The storage area must be neutral 
and sober (no images, no light 
or sound effects, no mirrors, no 
brand names, etc.). LOOK

AT ME
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C �Tobacco products must be ar-
ranged in  a neutral way in the 
storage area in such a way that 
no product stands out when the 
storage area is opened.

D �The storage area can be labelled 
to make it easier for staff to lo-
cate and retrieve the right tobac-
co product. You can use black or 
white numbers on the outside of 
the storage unit to indicate the 
location of the tobacco products 
inside.

E �The storage area may not stand 
out from the rest of the store.

F �The storage area may only be 
opened by staff members of the 
outlet.

G �The storage area must be closed 
immediately after use (after the 
requested products have been 
taken).

H �When the storage area is visible to 
customers, it must be maintained 
and restocked outside opening 
hours.

I ��When the storage area is visible 
to customers, it may only contain 
tobacco products.

How can customers know 
which brands and types of 
tobacco products are sold 
in the outlets?

The presence of one or multiple 
neutral price lists (without images 
or color and with the same font and 
font size use everywhere) including: 
• �the brand name
• sub-brand name
• type of product
• �quantity and the price  

is allowed. 

The neutral price list(s) can be shown 
to consumers when they wish to 

purchase a tobacco product. The list 
can be in paper or digital format. 
Other mentions are prohibited under 
the advertising ban.

What are the sanctions  
in case of violations? 

Violations of the display ban of to-
bacco products are punishable un-
der the penal provisions of Article 
15 §3 of the Law of 24 January 1977. 

Accordingly, the retailer may be pun-
ished with imprisonment ranging 
from one month to one year in pris-
on and a fine ranging from €2,000 
to €800,000.
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For further information on the implementation 
of this measure, please consult the website of the 
FPS Public Health, Safety of the Food Chain and 
Environment. 

https://www.health.belgium.be/fr/
informations-et-reglementations-communes-0

The electronic version of this brochure is available on:  
https://www.health.belgium.be/

Printed with vegetable-based ink on paper bearing the European 
eco-label. 
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